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Corning�s July 25th announce-
ment of a new way to pro-
duce bend-insensitive �ber 
has jolted the industry, raised 

the price of Corning�s and Verizon�s 
stock, and produced some cries of 
disbelief from competitors. 

�e new product, Corning says, 
will make it faster and less expensive 
to deploy FiOS and other �ber-based 
networks to MDU residents, espe-
cially in existing, older structures 
with quirky pathways through which 
�ber must be threaded. 

�Continued innovation in ad-
vanced telecommunications net-
works is critical to the long-term 
success of Verizon and our ability to 
provide our FiOS service on a mass 
scale in the United States,� said Paul 
Lacouture, executive vice president 
of Engineering and Technology, Ve-
rizon Telecom Group. �We are work-
ing closely with Corning to solve the 
challenges of providing �ber solutions 
to high-rise apartment complexes across 
the United States. �is �ber technology 
will enable us to bring faster Internet 
speeds, higher-quality high-de�nition 

content, and more interactive capabili-
ties than any other platform which ex-
ists today.�

��is is a game-changing technol-

ogy for telecommunications applica-
tions,� said Peter F. Volanakis, president 
and chief operating o�cer at Corning. 
�We have developed an optical �ber 
cable that is as rugged as copper cable 

but with all of the bandwidth bene�ts of 
�ber. By making fundamental changes 
in the way light travels in the �ber, we 
were able to create a new optical �ber 
that is over 100 times more bendable 
than standard �bers.�

In the absence of hard information 
from Corning itself � the company 
closed its famously tight lips, and de-
manded technical people sign tough 
nondisclosure agreements in exchange 
for 25-foot samples of the stu� � there 
has been little the industry can use to 
judge the truth of the statements.

Also, the release was issued by Corn-
ing corporate headquarters, not by 

Corning Cable Systems or the �ber 
division. It included a contact for 
journalists and investors interested 
in the product�s impact on the stock. 
When a company does this, the rea-
son often has to do with worries that 
the Securities and Exchange Com-
mission will look with disfavor on 
a new unannounced product that 
enough people know about to move 
the price of the stock. Companies in 
this situation often issue a skeletal 
release before a formal product an-
nouncement is ready. 

At press time, in fact, Corning 
had not yet released specs for the 
new �ber, dubbed �nanoStructures.� 
(In what must be one of the least 
forward-looking trademark plans of 
all time, Corning�s optical �ber folks 

aren�t using nanoFiber as a trademark, 
because it is already in use by someone 
else � Corning�s own medical devices 
division � for a substrate that can grow 
biological assay cultures.) 

�e Inside Story:

Corning’s New 
Bend-Insensitive Fiber 
is a Wow
Corning o�ered little detail aside from 
a �nancial-community-oriented press 
release to support claims for its new �ber. 
But the excitement is warranted.
By Steven S. Ross  Editor-in-Chief

Does the new nanoStructures 
�ber qualify as a true 

breakthrough? Our verdict 
is that it, and the associated 

installation products Corning 
expects to announce next 
month, do indeed qualify. 
But when it comes to MDU 

deployments, the engineers 
warn, it is tough to build a 

magic bullet. Every building 
has its quirks, and presents a 

di�erent target.




